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New Publications from the Office of Health Policy

New Publications from the Office of Health Policy

Nash DB. Passing the torch. Editorial. P&T 1999;24(5):206.

Nash DB. DUE—RIP?. Editorial. P&T 1999;24(6):257-258.

Nash DB. Report cards for the pharmacy. Editorial. P&T 1999;24(7):310, 322.
Nash DB. The pharmacy quality council report. Editorial. P&T 1999;24(8):355, 365.

McCartney LE, Gevirtz F. Questionnaire development 101: the basics. P&T
1999;24(8):386-389.

Nash DB. New directions. Editorial. P&T 1999;24(9):406.

Gevirtz F, McCartney LE. Questionnaire development part II: reliability, validity, and
responsiveness. P&T 1999;24(9):431-436.

McCartney LE, Kim SS, Gevirtz F. Questionnaire development part III: a practical
application. P&T 1999;24(10):472-479.

Measuring and Managing Migraine and Disabling Headache: A Symposium for
Managed Care Medical and Pharmacy Directors, Employers, Nurses, and Case
Managers, San Francisco, California. P&T Supplement, September 1999.

Nash DB. The ultimate OTC. Editorial. P&T 1999;24(11):512, 530.
Nash DB. The organization of care and quality. P&T 1999;24(12):578, 583.

Meletiche DM, Doshi D, Lofland JH. Medical Outcomes Study Short-Form 36: a
possible source of utilities? Clin Ther 1999;21(11):2016-2026.

New Book Now Available

Connecting with the New Healthcare Consumer: Defining Your Strategy.
McGraw-Hill Healthcare Education Group and the Office of Health Policy and Clinical
Outcomes.

Editors: David B. Nash, MD, MBA; Mary Pat Manfredi, MPH; Barbara Bozarth,
MSEd; and Susan Howell, MSS.

"Connecting with the New Healthcare Consumer: Defining Your Strategy will help all
healthcare professionals grasp the cultural and economic “"whys” behind the changing
consumerism dynamic—including the rise of alternative medicine, the impact of Rx-
to-OTC switches, the increase in consumer health news coverage, and the Internet
as educator and support group. It will also arm readers with the “hows” for planning
and succeeding in this ever intriguing, rapidly evolving marketplace.”

Jeff Arnold, CEO, Healtheon/WebMD

TO ORDER:
Call 1-800-262-4729, Press ‘'3’
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Price is $60.00 (500 pages). ISBN #: 007-134672-4.
For more information, please call the Office of
Health Policy at (215) 955-6969.
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